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Opran kojH je pacnucao koHkype: Ha

Jlatym noHowewa o1/1yKe 0 pacnucHBamwy KoHkypcea: 1.7.2024.

MecTo 00jaB/bHBaa KOHKYpCa:

Jlatym o6jaBbHBarba KoHkypea: 18.07.2024,

bpoj HacTaBHHKA KOjU ce Oupa: 1 3Bamse y Koje ce OMpa: _peaoBHM npodecop

V:ka nayuna obaact: [10c/10BHa EKOHOMH|Aa M MEHALIMEHT |

CacTaB KOMHCHje:
1. ap [ejau Epuh PenoBHu [Toci0BHa €EKOHOMMja M MEHAUIMEHT
' npodecop
! Npe3uMe 1 HMe 3BAHEC ViKa HayvHa oduact
beorpancka GaHkapcka akagemuja — Pakynrer 3a 0aHKapcTBO, [pencenHuk
OCHrypame H (puHaHCcHje
| yCTaHOBA Y K0joj je 3anocien-a (VHKLH]A ¥ KOMMCH]H w
i
2. ap Ceerucnas [laynosuh PenoBHH [Toc0BHAa €KOHOMMja U MEHALIMEHT
npodecop
Npe3UMeE U UMe 3BALE ya Hayuna obnacr }
. |
Beorpancka 6avkapcka akaaemuja — @axyirer 3a HaHKapcTBO,
ocurypare 1 hUHaHCH]je

VCTaHOBa ¥ K0joj je 3arnocieH-a (yHKIH]ja Y KOMHCH]H
3. np Heana [Jomaser HayuHu caBeTHHK
ITocioBHA €KOHOMHM]a H MEHALIMEHT !
Npe3UMe M HME 3BALE yika HayuHa obaact
HMHCTUTYT EKOHOMCKHMX HAayKa | Ynan ‘
‘ VCTAHOBA Y K0jOj j& 3a1oc/eH-a (yHKIM]A Y KOMHCH]H :
\
4. |
Npe3uMe U UMe 3BakbE yiKa Hay4Ha obnact
} YCTaHOBA Y KOjOj je 3anociieH-a (hyHKLH]A Y KOMHCH]H

[pujas/beHn KaHAWAATH:

1. npe3ume 1 ume: Tartjana Mamyna Hukonuh .

npe3uMe U UMe: |

!\)
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| II  BUOTPA®CKH MMOJALM O KAHAUJIATY

1.1. Hwme, cpeame cioso, npesume: Tarjana C. Mamyna Hukoaunh

Harym pohemwa:_22.09.1964, Mecto u apxasa polerba: Orynun, Xpaarcka

2.1. Ilpodeconaina opujeHranuja:

| HactaBHo-HayuHa obnact: MapkeTHHI 1 MEHAUMEHT

Vixa nayuna odnact:_MapKeTHHr

2.2. PaaHo HCKYCTBO:

DakynTeT 3a MEHaUMEHT, Moay/1 bU3HHC W MapKeTHHT mapt 2013. - nanac JIOLIEHT, BAHPEIHH 1
1 (OACQC), Qurutanuu mapektunr (MAC); dakynrer 3a npocdecop |
" | aururanne ymernoctn (MAC); (JIAC); Merpononuran
Yuusepsuret y beorpany
2. | ACT2B IIP Tatjana Mamyna Hukonuh 2015. - nanac npeay3eTHHIIA |
3. | MASMI uctpaxkuBauka areHimja 2017.-2018. Ou3HKC aeBenonep l
4. | MASMI ncrpaxkuBayka areHumja 2001. - 2017. IUPEKTOP \
5 Strategic Marketing uctpaskuBauka aremimja 1997. - 2000. OUPEKTOP
) MapKeTHHra
6. | Partner BBSS Galup 1995. — 1996. JMPEKTOp ‘
7. | MARK-Plan 1993. —1994. MCTpaXkKMBaY
g | Pliva 1989. —1992. njaHep/aHanuTH4ap
9 | 3apaBctBeHu uenrap Orynux 1988. - 1989. njaaHep/aHajnuTHyap

2.3 Cneunjannszanuje u cTyIHjCKH GOPABIA Y HHOCTPAHTCBY (Y TPajamy AyKeM 0/ ABe Helebe):

1 I
VYeranosa MECTO W Jp/KaBa
! BpcTa (umM/b) Oopaeka nepuoa 6opaeka
[
2. |
ycTaHoBa MECTO M pyKaBa i
BpcTa (UMsb) GopaBka nepuoa opaeka

2.4, Jloxtopcke cryamje (3a KaHAKMAATE KOjH Cy TOKTOPHPAJIH 110 3aKOHY KOjH je BakHo 10 2005. MOMYHHTH camo
10Jba O3HayeHa ca ')

1999, 2007.

['oauna ynuca: ["oauHa 3aBpiueTka [Ipoceuna oueHa TokoM cTyauja:

Vuusepsuter :_YHusepiurer y Beorpany

. @akyarer : DaKyITET OPraHU3AIMOHUX HAVKA

~ VHUBEP3WUTET YHUOH BEOI'PAJT




Cryanjcku mporpaM:_MeHauMeHT

3Bakbe :_IOKTOP TeXHUYKIX HAYKA 000ACT OPraHH3AUHOHE HAYKE

|
Hayuna o6acT’:_opraHu3salnoHe Hayke |

Hacnos nucepraumje’: :
npoussona/yciyre, 2007, COBISS SR ID 512434074

2.5. MacTep niH Maructapcke cTyauje

lonuna ynuca: | 1994, | loanna 3aBpwetka: | 1ggg. [Tpoceuna ouena TokoM cTyauja: | ¢ |

YuusepsuteT:_YHuBep3uTeT ¥ beorpany

daxynrer: PakyaTET OPraHM3ALNOHUX HAVKA
Cryaujcku nporpam:_MeHauMeHT
3Barbe: MarucTap TEXHWYKHX HAYKa — O/pyyje OPraHu3auioHuX HAYKa MEHAUMEHT

Hayuna o6/1acT:_001acT opraHu3allMOHNX HAYKA
Hacrnos 3aepmHor paga:_ MeTozie U TexHUKe UcTpaxkuBara Tpxkuira COBISS.SR-ID 512212643

i
|
2.6. OcHoBHe cTYaH]je

l'omuna ynuca: | 19g3 | loanwa saspwertka: | 19g7 | Tlpoceuna ouena Tokom cTyamja: | 38

Yuusepsnter:_Ceeyunnuire v 3arpedy
®akynrer:_EKOHOMCKHA aKynTeT
Crynujckn nporpam:_PasmjeHa u TpakuiiTe
3Bame: AUNIOMHPAHNH SKOHOMNCTA

2.7. 3name cBeTckHx je3uka (yHetu JIA unu HE kao oueny)

CHIJIECKH

2.8. lperxoana 3Bama (H300p u pensdop)

MeTpononuraH |
foLeHT g*;‘i;;ﬂi‘f‘::: 1.3.2013. 13.7.2018. |
MEHAUMEHT i
Moy 10.2.2021. i
BaHpeaIHH npodecop z)HHBEp3HTET (KOHKYpC 01
aryer 3a 10.9.2020)
MEHAUMEHT

YHUBEP3UTET YHUOH BEOI'PA




R
/i HAYYHO-HUCTPAXKHUBAYKH PAl (o1 u3dopa y npeTxoaHo 3Bame€)

3.1. Hayunu pagoBu no kateropujama - logara je nocjienma KoJiona ,,3pame “KojoM ce pasBpcTaBa CBakH
paa npema u3bopy 3a jelHo o cielehnX HacTAaBHHX 3Bama: penoBHH npodecop (PIN); panpeann npodecop ‘
(BIT) 1 pouent (1) |

KATEI'OPHJE M11-M14: Mouorpaduje, monorpadcke ctyauje Mehynapoanor 3Haqaja

Mamula Nikolié, T., Popovi¢-Panti¢, S., & Pertic, K. (2023). Technology brands and the
role of GenZ in their co-creation. In Kucharska, W. & Lechman, E. (eds) Technology
Brands n the Digital Economy. Routledge, pp- 108-126.
https://doi.org/10.4324/9781003184638-8
Paunovi¢, 1., Popovic¢-Pantic, S., & Mamula Nikoli¢, T. (2020). Exploring international
destination governance typology for creating competitive and sustainable destinations. In
2. book: 5th International Thematic Monograph: Modern Management Tools and Economy of | M14 | PII
Tourism Sector in Present Era. December 2020. pp. 1-14. DOI: 10.31410/tmt.2020.1 ISSN
2683-5673 ISBN 978-86-80194-42-4 COBISS.SR-ID 41727497
Percic¢, K., & Mamula, T. (2020). Innovation in the working environment as a way to
overcome the crisis and create new consumer habits. In book: Innovation as an initiator of
3 the development “innovations in the function of development”. December 2020. Publisher:
' Faculty of Applied Management, Economics and Finance Belgrade
ISBN 978-86-84531-50-8 COBISS.SR-ID 26750217 pp.71-92.
https://mef.edu.rs/documents/zbornici_radova/decembar2020-tematski.pdf
Mamula T., Popovic¢ Panti¢ S., & Muller I. (2020). The Impact of ICT and Digitalization
on Consumer Purchase Behaviour of Millennials as emerging Economic and Social Force—
4 the Case of Serbia, Society and Technology, Chapter 10. (Poglavlje 10). Opportunities and
' Challenges, ICT and social development, Conceptual considerations, Lechman, E. (Ed.),
Popowska, M. (Ed.). (2020). Society and Technology. London: Routledge, pp. 151-168.
https://doi.org/10.4324/9780429278945
Paunovic, 1., Popovic¢-Panti¢, S., & Mamula Nikolié, T. (2020). Exploring international
destination governance typology for creating competitive and sustainable destinations, In
5. book: 5th International Thematic Monograph: Modern Management Tools and Economy of | M14 | BI1
Tourism Sector in Present Era. December 2020. pp. 1-14. [SBN 978-86-80194-42-4
ISSN 2683-5673 DOI: hitps://doi.org/10.31410/tmt.2020
Mamula T., Popovic Panti¢ S., & Muller 1. (2020). The Impact of ICT and Digitalization
on Consumer Purchase Behaviour of Millennials as emerging Economic and Social Force—
the Case of Serbia, Society and Technology, Chapter 10., Opportunities and Challenges,
ICT and social development, Conceptual considerations, Lechman, E. (Ed.), Popowska,
M. (Ed.). (2020). Society and Technology. London: Routledge, pp. 151-168.
https://doi.org/10.4324/9780429278945
Bejatovic, G. &, T. (2018). Innovations as a Key Factor in the Development of E-
Commerce, Innovation as an Initiator of the Development, “Innovation — basis for
7. development™ MEFkon 2018, International Thematic Monograph - Thematic Proceedings, | M14 | BIT
December 6th, Belgrade, 2018, ISBN 978-86-84531-35-5, COBISS-SR-ID 270817036,
pp.349-366.

M13 | PIT

MIi4 | BIT

Mi4 | BIT

Ml14 | BII

KATEIOPHJE M15-M18: Jlekcukorpadcke n kaprorpadceke nydnukauuje mMellyHapoaHor 3Havaja

ﬁ

KATEIOPHJA M21: Pan y BpxyHckoM Mel)yHapoJHOM Haconucy

Slavkovi¢, M., Pavlovi¢, K., Mamula Nikolié, T., Vuéenovié, T., & Bugaréic¢, M. (2023).

Impact of Digital Capabilities on Digital Transformation: The Mediating Role of Digital
Citizenship. Systems 2023, 11(4), 172; 11040172 https://doi.org/10.3390/systems section
Systems Practice in Social Science, Mar 2023
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KATETOPHJA M22: Pan y uctakHyTOM MeljyHapoIHOM Hacornucy

Mamula Nikolié, T., Paunovié, I., Milovanovié, M., Lozovic, N., & Burovié, M. (2022).
Examining the impact of Gen Z’s sustainability and circular economy attitudes on their
i eco-products consumer behavior: the mediating role of circular economy awareness. | M22 PTT
Sustainability 2022. February, https:/doi.org/10.3390/sul4052727 section Psychology
of Sustainability and Sustainable Development

Mamula Nikolié, T., Panti¢-Popovic¢, S., Paunovic, 1., & Filipovic, S. (2021). Sustainable
Travel Decision-Making of Europeans: Insights from a Household Survey. Sustainability

2| 2021, 13, 1960. hitps://doi.org/10.3390/sul 3041960 section Economic and Business | "= | T ||
Aspects of Sustainability !
Paunovié, 1., Dressler, M., Mamula Nikoli¢, T., & Popovic¢-Panti¢, S. (2020).
Developing a competitive and sustainable destination of the future: clusters and

3 predictors of successful national-level destination governance across destination life- M22 BII

cycle, Sustainability 2020, Sustainability 2020, 12(10), 4066;
https://doi.org/10.3390/su12104066 Tourism, Smart Specialization and Sustainable
Development. pp.153-167 https://www.mdpi.com/2071-1050/12/10/4066

KATETOPHJA M23: Paa y meljyHaponHOM 4aconHcy

Bovan, A., Milovanovi¢, M., & Mamula Nikolié, T. (2022). Exploring the association

between HR independence in organizing educational innovation programs and the

1. | availability of educational and talent management programs in the companies from | M23 PIT
serbia and the republic of srpska, APEIRON, XII (2): pp. 350-363. DOI
10.7251/EMC2202350B

Mamula Nikoli¢, T., Percic¢, K., & Necak, M. (2022). MSMEs need to change the game

in challenging times such as COVID-19 crisis: Changes in consumer behavior habits. M23 PIT

2. | Teme. Vol. XLVI, no 1, 2022 pp- 215-234. Print ISSN: 0353-7919 Online ISSN: 1820- |

7804 https://teme2.junis.ni.ac.rs/index.php/ TEME /article/view/1476
|
|
|
1
|
I

Mamula T., Peri¢. N., & Bovan. A. (2020). The role of feedback as a management tool
3. | in performance management program, Calitatea: Access to Success; Bucharest Vol. 21, | M23 BI1
Iss. 177, (Aug 2020): pp.3-8. (WoS: ESCI lista, SCImago: Q3) ERIH+ lista

Mamula T., Peric. N., & Vuji¢ N. (2019). The Contribution of Innovative Leadership
4. | Style as an Answer to Global and Business Changes, Access to Success QAS, p-ISSN | M23 BIT
1582-2559; e-ISSN 2668-4861; ISSN-L 2668-4861, Vol.20, No.170, p.9-14

Peri¢. N., Mamula T., & Slijepgevi¢ M. (2019). Clothes Consumption in Republic of
Serbia: Customer Behaviour Overview, Izvirni znanstveni ¢lanek/Original Scientific M23 BIT
5. | Article, Tekstilec, 2019, 62(2), 137-147 DOI: 10.14502/Tekstilec2019.62.137-147
(WoS: ESCI lista)

KATETOPUJA M24: Pan y HaunoHanHoM yaconucy MelyHapoaHor 3Hauaja

Alimpié, S., Peri¢, N., Mamula, T. (2020). Impact of certain sales promotion tools on

consumers’ impulse buying behavior. Journal of Applied Economic Sciences, Volume M24 BIT
LI xv, Spring, 1(67): pp. 45-56. DOL: https://doi.org/10.14505/jaes.v15.1(67).03 SCImago:
Q3

Strategic Planning - empirical research, Industry magazine, February 2016, ISSN 0350- M24 i
2.1 0373, DOL: 10.5937/industrija43-8718 UDC: 005.342:005.51, Industrija, Vol.43, No.4,
2015

KATETOPHWUJE M25-M28(a, 6) Hayuna xpuTHKa W TojieMHKa y HcTakHyToMm MehyHapoaHom uaconucy: Hayuna
KpUTHKA U monemuka y Mel)yHapoaHoM vacomucy; HayuHa kpuTHKa 1 nojieMHKa y 4aconucy panra M24; Ha ronuissem
HHBOY: @) T7IaBHH OIrOBOPHM YpeIHWK MCTaKHyTOT MeljyHapoaHor yacomuca win nybaukaunje ca MOHorpapckim
nenuMa Kateropuje M13; 6) ypehuBame wnctakHyTOr MelyHapoIHOT HayyHOr wvacomuca (rocT YpeaHWK) HIH
nyoaMKaumje ca MoHorpadgckiM aennmMa kareropuje M14

Mamula, T., & Popovié¢-Panti¢ S. (2015). Relationship between Innovativeness and
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it Ivan Paunovi¢, Marc Dressler, Coralie Haller, Mamula Nikolié., T. (2023-2024).

Co-editor of the Special issue in Sustainability New Business Models and
Entrepreneurship for Sustainable Development November 2023

KATEIOPHUJE M31-M36 360HMH MehYHapOAHHX Hay4HUX CKYI0BA

| Mamula Nikoli¢,

., eri, , & Deli¢, T. (22). Consumer behvior during the
COVID-19 pandemic — focus on Gen Y and Gen Z. International thematic proceedings.
Covid-19 pandemic crisis management a non-medical approach. April 2022. pp.63-94.

https://unilib.phaidrabg.rs/open/o: 1847

M31

PT1

Mamula Nikoli¢, T. (2024). The Role of Digital Disruptive and Non-Disruptive
Innovation in The Business Ecosystem Development. 3rd International Conference.
..Conference on advances in science and technology™ COAST 2024 29 May - 01 June
2024 Herceg Novi, Montenegro 55-5 COBISS.RS-ID 134338049

M33

PT1

Mamula Nikoli¢, T. (2023). The role of brand reinnovation in the system of reinnovation
radar. PAKSOM 23. October 2023

M33

PI1

Mamula Nikolié, T., & Kralj, S. (2023). Way of thinking and skills as challenges in a
turbulent business environment. 2nd International Conference ,.Conference on advances
in science and technology™ COAST 2023 31 May - 03 June 2023 Herceg Novi,
Montenegro, ISBN 978-9940-611-06-4 Book of abstracts

M33

PIT

Kralj, S., Mamula Nikolié¢, T., & Vukasinovi¢, M. (2023). The use of virtual and
augmented reality in digital marketing. 2nd International Conference ,,Conference on
advances in science and technology” COAST 2023 31 May - 03 June 2023 Herceg Novi,
Montenegro, ISBN 978-9940-611-06-4

M33

PIT

Paunovi¢, 1., & Mamula Nikoli¢, T. (2022). Strategic family winery brand launch in the
VUCA (volatility, uncertainty, complexity, ambiguity) market: 3 case studies from
Serbian market. In the book Innovation as the initiator of development. MEFKON.
Decembar 2022. pp.175-183.
https://mef.edu.rs/documents/zbomici_radova/decembar2022.pdf

M33

PIT

Mamula Nikolié, T., & Milovanovic, M. (2021). Innovative approach to personalized
teaching and learning in the VUCA world. September 2021, Conference: 12th
International Conference on eLearning (eLearning-2021) Belgrade. Volume: XII
International Conference. ISBN 978-86-89755-21-3 COBISS.SR-ID 46819081 pp. 60-
65. https://www.metropolitan.ac.rs/files/2021/10/Proceedings-12th-International -

Conference-on-e-Learning-2021.pdf

M33

PI1

Milovanovi¢, M., Burovi¢, M., & Mamula Nikolié, T. (2021). Generation 7 attitudes on
circular economy: the case of Republic of Serbia and Republic of Srpska. Conference: III
International Scientific-Professional Conference, Circular and Bioeconomics — CIBEK,
Belgrade

M33

PI1

Mamula Nikoli¢, T., Perti¢, K., & Necak, M. (2020). How to guide MSMEs through
challenging times: a survey on consumer behavior habits in COVID-19 crisis. The XII
International Scientific Conference Emerging Trends in Business Economics: Towards
Competitiveness, Digitalization and Financial Innovation and Institute of Economics,
Skopje, North Macedonia. Belgrade virtual conference, 28-29. October 2020. ISBN 978-
86-89465-55-6

M33

BIT

10.

Mamula, T. & Necak, M. (2019). Employer Branding as an HR Tool for Talent
Management — Case study Serbian Y generation, PAKSOM Conference, Belgrade

M33

BI1

1.

Mamula, T. & Necak, M. (2018). The role and contribution of lifelong learning style on
millennials’ generation, IF4TM Conference on the third mission of the universities, ISBN
978-86-81037-58-4, p.87-95, 23-24 November 2018. Belgrade

M33

BIT

12.

Bovan A., Mamula T. (2014). Energy efficiency as a sustainable management challenge,
case of serbia, MESTE Conference 2014, 25-26 April, ISBN 978-86-6375-011-1,

M33

A

COBISS.SR-ID 206892556
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Mamula, T., Coso D. (2015). Millennials™ way ‘way of e-learning and communication in '

digital era. The Sixth International Conference on e-Learning (eLearning-2015). 22-23 | M33 Pl ‘
September 2015. Belgrade, Serbia, ISBN 978-86-89755-07-7 !
Mamula Nikolié, T.. Kralj, S., & Milovanovi¢, M. (2024). Blue Ocean Strategy &
Sustainable Growth Case Study How to Play to Win. XIII International Conference on M34 Il
14. | Social and Technological Development. Trebinje, Republic of Srpska, Bosnia and
Herzegovina, June 06-09th, 2024. Book of abstracts. pp.40.
Mamula Nikolié, T. (2021). How innovative leaders could encourage creation of new w
values in the organization, June 2021. Conference: X international conference on social M34 PII ‘
I5. | and technological development. Volume: X, ISSN 2303-498X ISBN 978-99955-40-55-5 1
COBISS.RS-ID 134338049 pp.36. ]
\
|

KATETOPUJE M41-49 HcrakHyta moHorpadwja HauMoHanmHoOTr 3Hauaja; MoHorpadmja HauMoHaTHOr 3Hauaja; |
Monorpafcka Gubnuorpadcka nmybnukaumja unu Moorpadeka cryauja; Ilornaeme y kwusn M4l wm pan y |
MCTAKHYTOM TeMaTcKoM 300pHMKY Bozeher HauuoHaiHor 3Hauaja; ITornaeibe y Kibu3H M42 wim pan y rematckoM
300pHUKY HAlMOHAIIHOT 3HayYaja, Nekcukorpadcke W kaprorpadcke myGnikaudje HallMOHATHOT 3Hayaja; ypehuatbe
Temarckor 300pHHKa, Jiekcukorpadcke uin kaprorpadceke nyonmkaluje HallMOHATHOT 3Ha4aja

Mamula Nikoli¢, T. (2023). Reinovacija poslovanja. Ziveti sa cunamijem. HeraEdu i
L. | Univerzitet Metropolitan. ISBN 978-86-7956-194-7 moHorpadwuja
Mamula Nikoli¢, T. (2023). Reintegracija poslovanja. Ziveti sa cunamijem. Kako
2 | napredovati na talasima promena. HeraEdu i Metropolitan Univerzitet, ISBN 978-86- | M42 PIT
7956-195-4 moHorpaduja
Mamula Nikolié, T. (2021). Ponasanje nove generacije potro3aca i lidera u VUCA
3. | svetu. Univerzitet Metropolitan i iLearn, ISBN: 978-86-89755-20-6, COBISS 36603145 | M42 PT1
MoHorpaduja
Percic, K., & Mamula, T. (2020). Innovation in the working environment as a way to
overcome the crisis and create new consumer habits. In book: Innovation as an initiator '
4. | of the development. December 2020. Publisher: Faculty of Applied Management, M44 BIT !
Economics and Finance Belgrade ISBN 978-86-84531-50-8 COBISS.SR-ID 26750217 !
pp.71-92. https://mef.edu.rs/documents/zbornici_radova/decembar2020-tematski.pdf |
Bejatovic, G., &, Mamula, T. (2018). Innovations as a Key Factor in the Development
of E-Commerce, Innovation as an Initiator of the Development, “Innovation — basis for ‘
5.| development”™ MEFkon 2018, International Thematic Monograph - Thematic | M44 BIT |
Proceedings, December 6th, Belgrade, 2018, ISBN 978-86-84531-35-5, COBISS-SR-ID !
270817036, pp.349-366. ‘
|
|
|
|
|
|
|
[
|
|
[

M42 PT1

Kralj, S. & Mamula Nikolié, T. (2022). Uloga nove generacije u buduc¢im trendovima
odrzivog poslovanja. XXIX nau¢ni skup “Tehnologija, kultura i razvoj”, Tivat,
Montenegro pp.124-139.

6.| CIP - Karanorusauuja y myonuxauuju ISBN 978-86-82183-21-1 (IMP), Haponna | M45 PI1
onbnuoreka Cpouje, beorpan, 631(23) (497) (082), 330.341.1(497) (082)

HAYYHMU ckyn mehynaponuor 3Hauaja "Texnomnoruja, kyntypa v passoj" (29; 2022;
Tusar) COBISS.SR-ID 11224704

Mamula Nikoli¢, T., Marjanovié, M. (2022). Reinovacija poslovanja kao uslov
napredovanja, poslovni primer preduzec¢a Springwell, u monografiji Nauka i inovacije M45 PIT
7.1 kao pokretaci privrednog razvoja, Institut ekonomskih nauka, Beograd, novembar 2022.
pp-109-128. ISBN 978-86-89465-71-6

Djurovic, M, & Mamula T. (2014). The importance of integration of safety and health
at work into secondary education, The International Institute for Applied Knowledge
g | Management (IIAKM) Online Journal of Applied Knowledge Management A | M45 I
Publication of the International Institute for Applied Knowledge Management, Volume
2, Issue 3, 2014 Special Issue: Applied Protection & Its Trends, ISSN 2325-4688

Djurovic, M, & Mamula, T. (2014). The importance of integration of safety and health M45 1
9| at work into secondary education, Primenjena zastita i njeni trendovi, Zlatibor 17-
19.9.2014, ISBN 978-86-80048-00-0, COBISS.SR-ID 289267719
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Popovic-Pantic S, & Mamula T. (2013). Competitivness analysis of local touristic
service providers in danube region in Serbia, 20* Conference with International
Participation: Techology, Culture and Development, Subotica, September 2013, ISBN
978-86-915151-2-6

M45 il

11

Popovic-Pantic S, & Mamula T. (2012). The role of social media in SMEs sector in the
new transition’s economies, 19" Conference with International Participation:
Technology, Culture and Development, Tivat, September 2012, ISBN 978-86-915151-
1-9

M45 D

KATEIOPHJA MS51: Paa y BpXyHCKOM Haconucy HalUHOHATHOT 3Ha4aja

Mamula Nikoli¢, T., Per¢ic, K., & Necak, M. (2022). Designing sustainable brand by
engaging brand-consumers’ collaboration. Generation Z co-creators and influencers in | M51 PI1
Serbia. Marketing Journal 1(53) pp. 37-50. DOI: 10.5937/mkng2201037M

Mamula Nikolié, T., Peri¢, N., & Alimpic. S. (2021). The Role and Importance of
Value-based Segmentation on the Cohort of Millennials: Case Study Serbia. Marketing | M51 PIT
Journal 1 (52) pp. 43-57. DOIL: 10.5937/markt2101043M ISSN0354-3471

Peri¢, N., Mamula Nikolié, T., & Deli¢, T. (2021). Analysis of Attitudes of GenZ
Toward Media and Consumption: The Region of Balkans. Marketing 3(51) pp. 210 — | M5] PIT
218. DOI: 10.5937/markt2003210P ISSN0354-3471

Mamula T., Peric. N., & Necak M. (2019). The Role of Employee Engagement in
Performance Management, World Applied Sciences Journal 37 (7): 609-616, 2019
ISSN 1818-4952 © IDOSI Publications, 2019 DOI: 10.5829/idosi.wasj.2019.618.625

http://www.idosi.org/wasj/wasj37(7)19/10.pdf

M51 BI1

Bajic, J., Peri¢, N., & Mamula, T. (2019). Investigation of Attitudes About Courses
for Improving Communication Competencies. Middle-East Journal of Scientific
Research 27(7), 2019, pp: 544-553 (Scimago lista) DOI:
10.5829/idosi.mejsr.2019.544.553

M51 BI1

Mamula, T. (2012). The role of marketing metrics in strategic brand management.
Marketing Journal. Vol 43, 2012, pp 49-61. ISSN 0354-3471, COBISS.SR-ID 749828

M51 il

KATEIOPHJA M52: Pan y vcTakHYTOM HALIMOHATHOM YacoIHCy

Paunovic, I., & Mamula Nikolié, T. (2023). Strategic family winery brand launch in
the VUCA (volatility, uncertainty, complexity, ambiguity) market: 3 case studies from
Serbian market. Journal of process management and new technologies. Vol. 11, Issue
1-2, 2023, pp. 57-67. DOI: https://doi.org/10.5937/jpmnt11-44579

M52 PT1

KATETOPHJA MS53: Paa y HauMOHaJTHOM Hacomnucy

Milovanovi¢, M., Mamula Nikolié, T., & Peri¢, N. (2022). Do antecedents of job
satisfaction differ based on turnover intention in automotive spare parts sector: case of
Bosnia and Herzegovina, International journal of economics and law, Volume 12, No. | M53 PT1
35 ERIH+ lista, pp. 125-147. https://economicsandlaw.org/wp-

content/uploads/2022/09/Voll2.-No35.pdf

KATETOPHUJE M54-M56: Jlomahn HOBOMOKPEHYTH HayUHHM 4aconuc (Ha rofuiibeM HUBOY); Ypehusame HayuHor
4acomnHca HalIHOHAJTHOT 3Havaja (Ha roaumbheM HUBOY ); HayuHa kpuTika y waconmcy panra M51; Hayuna kputhka y
gaconucy panra M52
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KATETOPHUJA M61-M69: Ipenasama Mo Mo3WBY Ha CKYIMOBHMA HALIMOHAIHOT 3Ha4aja

Mamula Nikolié, T. (2023). Uloga marketing menadZzmenta u procesu reinovacije brenda
3. konferencija SEMA “lzazovi i perspektive marketinga™ 3-5. novembar 2023. Zlatibor | Ng3 | PIT
pp.56-64. https://sema.rs/repository/download/zbornik-radova-izazovi-i-perspektive-
marketinga-2023.pdf
Mamula Nikolié, T., Peréic, K., & Necak., M. (2021). Uloga generacije Z u ko-kreaciji
odrzivog brenda, 4. konferencija SEMA. “Izazovi i perspektive marketinga. Zlatibor 5-7.
2.1 11.2021. pp.127.  https://www.sema.rs/repository/download/zbornik-radova-izazovi-i-
perspektive-marketinga-2021.pdf
Milovanovié¢, M., & Mamula Nikolié, T. (2021). Targeted marketing communications
through the Viber platform: a case of a company from the Bosnia and Herzegovina real
3. | sector. 4. konferencija SEMA. “lzazovi i perspektive marketinga. Zlatibor 5-7. 11.2021. | M63 | PII
pp. 140. https://www.sema.rs/repository/download/zbornik-radova-izazovi-i-perspektive-
marketinga-2021.pdf
Mamula T., & Blazanin B. (2017). Are we buying rationally or impulsively? What actually
happens in the consumer’s mind and what does neurotechnology reveal? The Second
l
|
1

M63 | PII

4.| International Conference on Innovation, Competitiveness and Sustainable Development, Me3 A
Univerzitet Metropolitan, 2017
Mamula T., Radojevié 1., & Slijepéevié M. (2016). Innovative approaches in university
and lifelong style of learning designed for new generations, The First International M63 | T

5-| Conference on Innovation, Competitiveness and Sustainable Development, Univerzitet
Metropolitan, 2016, ISBN 978-86-89755-11-4

Slijepevi¢ M., Radojevié I, & Mamula T. (2016). Millennials reshaping business
6. | communication, The First International Conference on Innovation, Competitiveness and | M63 | ]I
Sustainable Development, Univerzitet Metropolitan, 2016, ISBN 978-86-89755-11-4
Mamula T. (2016). A challenge and an oportunity: understanding generation Y, UdruZenje
7.| ekonomista i menadZera Balkana - UdEkoM Balkan HR konferencija Upravljanje | M63 | ]I
kvalitetom ljudskih resursa - savremeni trendovi Zbornik radova, HR Conference 2016.
Mamula T., & KuZet N. (2015). The role and contribution of coaching style of the 21*
century’ leader, UdruZenje ekonomista i menadZera Balkana - UdEkoM Balkan HR
8. konferencija Upravljanje kvalitetom ljudskih resursa - savremeni trendovi Zbornik radova,
HR Conference, October 2015, Belgrade, Serbia, ISBN 978-86-86745-55-2

Mamula, T. (2014). The role and contribution of emplovee engagement research in
stakeholder relationship management. UdruZenje ekonomista i menadzera Balkana -
9. | UdEkoM Balkan HR konferencija Upravljanje kvalitetom ljudskih resursa - savremeni | M63 | ]I
trendovi Zbornik radova HR Conference 23-24. 10. 2014 Beograd, Serbia, ISBN 978-86-

Me63 | NI

80194-00-4
KATEITOPHJA M70: Onbpamena JoKTopcka JHcepTaumja
TpuMeHa cnekTpa HHAKKaTOpa MapKkeTHHLIKE METPHKE y QYHKLH]H BPEIHOBaba MapKe
L | npomssona/ycnyre, 2007, COBISS.SR-ID 512434074 M70

KATETOPHUJA M81-M86: TexHuuka ieme}ba

YHUBEP3HUTET YHUOH BEOI'PAJL |




KATETIOPHJA M91-94: Tatentu; M99 Aytopcka W3noxk0a ca KaTalorom y3 HayuyHy peLeH3iu]

3.1a Uunexkc immne'remmle

Bpoj nyb.n. 1 1 1 2 2
Bpoj domora 7 5 5.7 9.1 8

Bpoj ny6uu. 1 1
Bpoj 1,5 3.5
HonoBa ’ ’

bpoj 7 2 3 2
nyo.Jin.
Epoj 7 1 21 3
boaoBa

bpoj

oo, 3 1 1 3
Epoj o |15 1 3
DoaoBa

bpoj ny6an. 1

bpoj 6

foaoBa

bpoj nyb.an.
Bpoj
fo10Ba

UCITYHBEHOCT MUHUMAJTHUX YCJIOBA

HoueHt

Banpeanu npodecop

Penouu npodecop 165.3 ykynHo 86.3 PII 10 JA

locHoBHM Gos10BH = 86.3
“pazosu ca SCI aucte: M21 (1 pan.); M22 (3 paza.); M23 (6 pazosa.)
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Ykoauko je kopnmhena 3amena — HaBecTH:

3.2. Octano

3.2.1. OpuruHaJHO CTPYYHO ocTBapeme Wi pykoBoheme nan yuemhe y npojekTy (odasesnu ycios 3a usdopy |

36dtbe AHPeOH02 npodhecopa)

np Tarjana Mamyna Hukonuh yuectsoBana je y:

1. npunpemun u peanusaunjn INpoakanemuja (8 Moayna) — oapxaHe paauoHule ca OusHuc cekropom Boost Your
Business & Mastermind 2018.

2. TpUMpeMu U peanusalmju paaronuie Canvas poslovni model — onpxane pagnonnue ca 6usnnc cektopom 2019.
3. npunpemu 3a [lpojekatr y capaawu ca YHusepsuretom llpue Tope (YUI) “TTOKPEHHW CE 3A BOJBY
BYAYRHOCT - CTAPTYTLME", y okeupy mosznea Munnctapctsa Hayke Llpue I'ope . JABHW TTIO3UB 3A
CTPATEUIKO TIAPTHEPCTBO V CIIPOBOBERY [IPEJ-AKLEJIEPALIMICKOI TIPOTPAMA 3A
CTAPTAIIOBE” — np Tarjana Mamymna Hukonuh Guna je koopanHaTop MPUIPeMHHX aKTHBHOCTH H peann3almje
npojekta wcnpen YHUBEP3UTETA METPOITOJIMTAH, y npunpemu je capahuBana ca mpodecopoM mp
Mupocnas Tpajanosuh u3 Huwa u 1p Cprom Cynap us Liprae Nope (npojekar npenat, HUKo HHje 10010 CpeacTsa
3a npojekar) 2020.

3.2.2. OnoGpeH YHHBep3HTeTCKH YUOeHHK 3a mpeaMeT H3 CTYAMjckor mnporpama ¢aky/TeTa, OIHOCHO
YHHBepP3HTeTa HJIH Hay4yHa MoHorpadmuja (ca ISBN) 6pojem n3 nayune obi1acTh 3a Kojy ce Oupa, y nepuoay oa

H300pa Y NPETXOIHO 3BALE (00ase3nu Y108 3a U3G0p § 36aibe 6UHPEOHOZ U PeOVEHOZ npoghecopa)

1. Mamyaa Huxouuh, T. (2023). PennoBaunja nocnoBama. JKnsetH ca wyHamijem. XepaEny u VHausepsurer
Metponomuran. ISBN 978-86-7956-194-7 monorpaduja

2. Mamyaa Hukomnh, T. (2023). Peunterpaunja nocnosawa. XKusetn ca uyHamujem. Kako HanpenosaT Ha
taitaciMa npomena. XepaEny u Metpononurtan Yausep3suret, ISBN 978-86-7956-195-4 moHorpaduja

3. Mamyaa Hukoauh, T. (2021). Hoa renepauuja notpowaya W juaepa y VUCA csety. Yuusepsurer
Merpononutan u ulleapt, ISBN 978-86-89755-20-6 MoHorpaduja

3.2.3. JenHo mieHapHo npeaaBame Ha MehjyHapoaHom niam aomaheM Hay4yHOM CKYNMY HJIM JABa CaoMuTeHma Ha

mehyHapoaHoM HiaH q1omMahem HAYYHOM CKYNY (0Gage3HU Y106 3a U3top y 36arse pedosHoz npogecopa).

1. TpesenToBana je Ha STED koHdepenumju, ,,Blue Ocean Strategy & Sustainable Growth Case Study How to Play
to Win™ at the XIII International Conference on Social and Technological Development. Trebinje, Republic of
Srpska, Bosnia and Herzegovina, June 06-09th, 2024.

2. Tpesentoana je Ha COAST kondepenumju, “Way of thinking and skills as challenges in a turbulent business
environment™ at the 2nd International conference on Advances in science and technology, held on 31 May - 03 June
2023 in Herceg Novi, Montenegro.

“3. TpesenToBana je Ha COAST kondepenunju, “The use of virtual and augmented reality in digital marketing™ at
the 2nd International Conference On Advances In Science And Technology, held on 31 may - 03 june 2023 in
Herceg Novi, Montenegro

4. TlpesenToBana je Ha koHpepeHumjn, “How to guide MSMEs through challenging times: a survey on consumer
behavior habits in COVID-19 crisis™ at the XII International Scientific 12" International Scientific Conference
Emerging trends in business economics: towards competitiveness, digitalization and financial innovation, 28. and
29. October, 2020 in Belgrade

3.2.4. Hutupanoct (Hajmame 10 XeTepouHTaTa — 00U6C3HU YC106 30 U300P Y 36dIbe PedosHo npoghecopa)

Bpoj uutara (6e3 ayTounta): 447 H3mop: Google scholar

HagecTn gecet paaoBa y Haconicumay KOjl‘lMa je KaHIHWAaT UHTHPAH:

VHUBEP3UTET YHUOH BEOI'PAJ] |




Spadaro, 1., Pirlone, F., Bruno, F., Saba, G., Poggio, B., & Bruzzone, S. (2023). Stakeholder
participation in planning of a sustainable and competitive tourism destination: The Genoaj
integrated action plan. Sustainability, 15(6), 5005.

Nusair, K., Karatepe, O. M., Okumus, F., Alfarhan, U. F., & Shi, F. (2024). Exploring the
pivotal role of community engagement on tourists” behaviors in social media: A cross-national
study. International Journal of Information Management, 74, 102701.

Maleknia, R., Heindorf, C., Rahimian, M., & Saadatmanesh, R. (2024). Do generational
differences determine the conservation intention and behavior towards sacred trees? Trees,
\Forests and People, 16, 100591.

Mammadli, M. (2023). Factors driving sustainable consumption in Azerbaijan: Comparison of
. |generation X, generation Y and generation Z. Sustainability, 15(20), 15159.

Ko, J. H., & Jeon, H. M. (2024). The Impact of Eco-Friendly Practices on Generation Z’s Green
Image, Brand Attachment, Brand Advocacy, and Brand Loyalty in Coffee
Shop. Sustainability, 16(8), 3126.

Saarinen, J. (2021). Is being responsible sustainable in tourism? Connections and criticall
differences. Sustainability, 13(12), 6599.

Ben Ghrbeia, S., & Alzubi, A. (2024). Building Micro-Foundations for Digital Transformation:
A Moderated Mediation Model of the Interplay between Digital Literacy and Digital
Transformation. Sustainability, 16(9), 3749.

Rehman, F. U. (2024). Digital capabilities and market competitiveness: the two-fold mediation
of internal and external drivers. European Business Review.

Hermanto, I. R., Widyarini, L. A., & Darma, D. C. (2024). Digitalization Impact on Sustainable

IFirm Performance of Small, Medium, and Large Businesses. Virtual Economics, 7(1), 7-24.

Supramono, S., Damayanti, T. W., Rita, M. R., & Nastiti, P. K. Y. (2024). Explaining digital
transformation in the food and beverage sector using a behavioral approach. Journal of
" \Infrastructure, Policy and Development, 8(8), 5363.

447 (Google cholar)
h-index 12

110-index 15

3.2.5. Mpu3nama, HaTpaje H OVTHKOBALA 32 HAYYHH pal:
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3.2.6. YUnaHcTBO Y HAYYHHM H CTPYYHHM OpraHH3alHjava:

1. Yapyxere nocnosHux xeHa Cpoduje oa 2000. (unan ynpaeHor ondopa)
2. SEMA on 2018.

3. Yuuja nocnonasaua Cpouje oa 2016.

4. International Advertising Agency oa 2024.

5. International Coaching Federation ox 2015.

6. 6una je unan CAM (unan YnpasHor onbopa)

' IV PAdY HACTABH

4.1a U3Boheme HacTage (01 MpeTXoaHOr H3Gopa)

Hasus npeamMeTa: MapKeTHHT MEHAUMEHT

Cryanjcku nporpaM:_BU3HHUC W MAPKETHHT

Veranosa: Merpononutad YHusepsurer, @akyiTer 3a MeHAUMEHT

Crenen cryauja: OAC ®onp yacora: 45

Hazug npeamera:_bpena MeHaUMeHT

Cryaujckn nporpam:_ bU3HUC 4 MAPKETHHT
VYcranosa: Metpononutay YHuBep3uTeT, PakyITeT 3a MEHAUMEHT
CremneH cTyauja: OAC ®oHa yacosa: 30

Hasus npeamera:_JIiaepcTBO W IOHOWIEHE ONNYKA

Crynaujcxu nporpam:_bU3HHC W MAPKETHHT

VeraHosa:_ MeTtpononutad YHuep3uteT. @akyarer 3a MeHaUMEHT

CreneH cTyauja: OAC @oHa yacoBa: 45

Hasue npeamera: IloHawame norpowaya

Cryaunjcku nporpam:_BuUIHNC W MAPKETUHT
VYcranosa: Metpononuran Yuugepiurer, QAKynrerT 33 MEHAUMEHT

CreneH cTyauja: 0OAC ®ona vacosa: 30

| Ha3sue npenmera: Ilpey3eTHUINTBO W MHOBAIIW]E Y AUTUTANHOM OU3HHCY

Cryaujekn nporpam: Jlururanuy SUIHUC U MapKETUHT
| Veranosa: Merpononuras Vaugepaurter. MakynTeT 33 MEHAIMEHT
Crenen ctyanja: OAC ®onz yacosa: 45

Hasue npeamera: TIpojekar HeTpa)uBaka TRKHIITA
Cryaujekn nporpam: MAC MapkeTHHT MEHAIIMEHT

| Veranosa: Metpononurad Yausepsuter, PakyITeT 33 MeHAUMEHT

| CreneH cTyauja: MAC ®oua yacora: 45

Ha3zus npenmera: bpeH MEHAUMEHT — HAaNPeIHH HHBO

Cryaunjckn nporpam: MAC MapkeTHHT MEHAUMEHT

VYceranosa: Metpononurad YaueepinteT, PakyoTeT 33 MEHAIIMEHT

Crenen cTyauja: MAC @onp yacora:_30
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Hasue npeamera: JIMrutaaHu MapkeTUHr

Cryaunjckn nporpam: MAC JIuruTanHy OU3HUC

VYeranora: Metpononurad YHurepzuteT, DaKyoTeT 33 MEHAIIMEHT

Hazus npenmera:_ Crpareruku 1u3aju

Crenen cTyamja: MAC ®ona gacora:_30

CreneH cTyamja: MAC @ona yacosa: 45

4.16 Ouena NpHCTYNHOT NpeaaBamka (KoI NPBoOr H300pa Y HACTABHO 3Balbe)

Onuc

4.1 MHILLem:€ CTYeHATa 0 MeJaromKoM paay

Anxkeme

Bpenn meHaumeHT 2023/2024 9.22 32

MapkeTHHT MeHalMeHT 2023/2024 9.16 30
JlnaepcTBo W JOHOWEHE OUTYKa 2023/2024 9.08 30
[ToHamame nmoTpoiaya 2023/2024 8.92 42
[peny3eTHUIITRBO W HHOBALHjE Y AUTHTAITHOM OH3HHCY 2022/2023 9.2 22

Ocmaio

4.2. Yeoheme HOBHX 00.1acTH HJIH HACTABHHUX NpeaMeTa

OW3HHCY.

ap Tarjana Mamyna Hukommh Ha ocHOBHHM cTyaujaMa je WHHLMpaia yBoherme mpeaMeTa ca NpakTHIHAM
TIPUCTYIIOM TPHIIpEMa THMCKOT cTaprana W kpenpasia npeaMet ITpeny3eTHUIITBO 1 HHOBAUHMje Y AUTHTATHOM

Ha ®axynreTy 3a IMrATa U IH3ajH je Kpenpasa npeaMeT Ha MacTep cTyanjama mpeamer CTpaTemku Jn3ajH.

4.3a YuoeHHUHn
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ayTopH:
HAaCJIOB: |
u3zlaBay:
ISBN:

ayTopu:
HACJoB:
W3naBay:
ISBN:

4.36 /Ipyra 1M1aKTHUYKA CPeACTBa

ayropu: TatjaHa Mamyna Hukonuh

Hacnos: PenHoBauuja nocnoeawa. JKuseTu ca uyHamujeM. (2023).
uznasau: HeraEdu u Mertpononuran YHuBep3uTeT
ISBN: 978-86-7956-194-7

| | Bpcra ny6nukaunje: MmoHorpaduja

ayropu: Tatjana Mamyna Hukonuh

HacnoB: PerHTerpauuja nocnorasa. KnupetH ca wyHamujem (2023).
u3nasay: HeraEdu u Metpononuran YHusep3uter

ISBN: 978-86-7956-195-4

BpCTa MyOnMKauuje: MoHorpaduja

aytopu: Tatjana Mamyna Hukonuh

HacnoB: Hoea renepauuja norpowaua u muaepa y VUCA ceety (2021).
n3gasa4: Univerzitet Metropolitan i iLearn

ISBN: 978-86-89755-20-6, COBISS 36603145

BpcTa mydnMkauMje: MoHorpaduja

4.5. OcTano

4.5.1. lMpu3nama, Harpaje H oJTHKOBAaMbA 3a MeJaroliKy paja:

1. Tatjana Mamyna Hukonuh nobuna je narpany 3a mentoperso YK Liger ycnexa 3a JKeny 3maja 2020.

4.5.2. U3Bohen-e HacTaBe HA YHHBEP3HTETHMA BAH 3eM/be:

1. Onpxaiia penaBase 1o no3uBy Bucoke wkone ,bama JTyka College™ y mkonckoj romnan 2021/2022.
2.

3.
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HCITYBEHOCT MUHUMAJIHUX KPUTEPUJYMA (paa y HacTaBH)

Jouenr

Banpeanu npodecop

A
Penosuu npogecop HA ﬁougﬁ:t::jg HA JA

V PE3YJITATH ¥ PA3BOJY HAYYHOHACTABHOI/YMETHUYKO-HACTABHOI' MOAMJIATKA U
YYEIORE ¥ KOMUCHJAMA 3A OJABPAHY 3ABPUIHUX PAJNOBA (cdasesnu ycnoe 3a uzbop y 3eare

peoosnoz npoghecopa)

5.1 Yuewhe y koMucuju 3a ondpany pagosa

OcHoBHe cTVaHje Vkynan 0poj MeHTOpcTaBa: | 85

V tabenu HaBeaUTE Hal'smne 5 o,nﬁia}beﬂnx 3animl-mx iamma

1. | Hena Hukonuh IMonawamwe notpowuaya y Be3n | [NoHawamwe MEHTOp
ca MoHY/J10M W LEHOM yciyre noTpoluaya
J100ujeHe y nIiecHOM Kiy0y
“DOLLS™ 10.7.2024.

Jlyka Bykomanosuh Pa3Boj u naHcupame HoBOT | MapkeTHHT
MpOW3BOIA Kpo3 MOJelN | MEHaUMeHT
cTaprarna - mpuMep MocioBHOT
cnyuaja ECO Time 12.7.2024.
Josana Bypuunh Hedunucame MapKkeTHHTr | MapkeTHHr MEHTOp
cTpaterije Ha MpUMepy | MeHauMeHT
KOMMaHuje Scerlet  Bikes
12.7.2024.

Mapwuja boxuh Crpaternja  Openaupawa ¥ | BpeHa MeHayumeHT
KOMYHHKaLHje JUTUTAITHOT
npou3Boaa Ha npuMepy
KOMMaHHje

PetPal

12.7.2024.

Munnua Hlekynapau Kapaktepuctuke Jluaepcteo MenTop
OpraHH3aUnoHe KyIType y JIOHOLIEH:E OJTyKa
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caBpeMeHOoM nocnoBakwy
MpHKazaHe Ha NMPUMeEpY
CTYIMje ciy4yaja  KOMMaHHje
»Volkswagen« 6.3.2024.

V Tabenu HaBeIuTE HajBHUIIE 5 0A0PakhEHHX 3aBPIIHNUX Pa/loBa

1. | Hapko Koctuh Herpakuparbe Ipojekar MEHTOp

KOpTOpaTHBHE cTpaTeruje | UCTpakHBama
KOMTaHuje MuLXenuH y TPAKHIITA
b2b6 cerment 14.11. 2023.
2. | Luca Marzufero PenHoBalmja Opensa kao | BpeHI MeHayuMeHT — | MEHTOp
YCIIOB HaAllpe€JoBamka Ha HarpeaHH HHBO

TPKULITY Ha NIpUMEDPY
ryuuud 6penaa 28.9. 2023.

3. | Munena Mapkosuh 3uavaj u ynora Ipojekar MEHTOP
reHepaunje Z Ha HCTpakuBama
Kpenpame yCrjeHnx TPKALITA

CTpaTemja MoCIoBakba
TeXHOJOIKWX OpeHa0Ba

14.6. 2023.

4. | WBana bajaruh AHalli3a noHatama [Tpojekat MEHTOp
reHepaudja Z npema HCTpaKiBamba
eKoJIOTHjH Y TPAKUIITA
TypOYNEeHTHOM OKpYKeHY
14.7.2023.

5. | Ceernana Kpamn Vrnora Hoee renepaurje y | IIpojexat MEHTOpP
Oyayhum TpeHI10BHMA HCTpakHBama
OIPKHUBOT MOCITOBAMbA TP/KHULITA
1.7.2023

Cneunjaancruuke cTyanje VYkyna 6poj MeHOTOpCTaBa:

V tabenu HaBeauTe Haism:ue 5 ollﬁian,eﬂnx 3aBimHmc iaJ:[OBa

O3 w9

JokTtopcke auceprauuje//IoKTOpCcKH YMETHHYKH NPOjeKTH
VYkynan Opoj MeHTopcTaga: | 2

Mpe3uMe U UMe CTYIEHTA: Mumaﬂa_MmmaﬂQnuﬁ

HacCJIOB paja:

MacTtep cTyaHje HiaH MarncTapcke Tese Ykynan 6poj MmeHoTopcTaBa: | 24
npuMjepy boche Xepueronnﬂe Penyﬁnmce Cpouje n Pemy6bnnke CjerepHe Makenonuje ‘

taxynaret (yHuBep3uTeT):;_ DakyaTeT 3a MEHAUMEHT
oOnact: MeHaUMEHT ¥ Pa3Boj natym ondpane: 17.12.2019.

CBOjCTBO (MEHTOp/WIaH): 4laH
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